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FROM THE CHAIRMAN AND PRESIDENT

We are pleased to report that 2024 was a year of strong financial performance for Town Center Bank. The Bank achieved 12% 
asset growth and increased net income per share from $0.45 in 2023 to $0.64 in 2024—a 42% year-over-year increase in net 
income after taxes. Deposits grew by 13.8% during the year, and we remain well-capitalized under regulatory guidelines.  
These milestones reflect our ongoing commitment to sound financial management and delivering sustained value to  
our shareholders.

In addition to our financial success, we made significant strides in marketing and brand recognition throughout the year. 
Notably, we secured naming rights for the building housing our New Lenox branch, placing the Town Center Bank name 
prominently at the high-traffic Lincoln Highway and Schoolhouse Road intersection. We ran multi-channel campaigns 
including cable TV, Google display ads, and Facebook advertising. These efforts generated over 940,000 targeted monthly 
impressions in our core market, reinforcing our position as a trustworthy community bank.

We invite you to review the enclosed proxy materials and submit your vote on the matters at hand at  
TownCenterBank.com/ShareholderMeeting. 

The proposed Equity Incentive Compensation Plan is designed to promote shareholder value by aligning employee incentives 
with Town Center Bank’s long-term success. The plan will employ Bank shares to attract, retain, and motivate key individuals, 
and there are currently no outstanding options or prior incentive plans in place. Shareholder approval is requested to 
allow for favorable tax treatment under the Internal Revenue Code for participants granted incentives through this plan. 
Shareholders will also be asked to elect a new director and select the Bank’s auditing firm.

If you would like to learn more about Town Center Bank’s positive recent performance and its 
future direction, please refer to our online 2024 Annual Report via the QR Code on this page or at 
TownCenterBank.com/ShareholderMeeting. Your continued engagement and support are greatly 
appreciated and are vital to our shared success.

Sincerely,

Dr. Paul Chemello	 Daniel Regan 
Chairman	 President 
	 Vice Chairman

April 14, 2025

Dear Shareholder,

We are pleased to report that 2024 was a year of strong fi nancial performance for Town Center 
Bank. The Bank achieved 12% asset growth and increased net income per share from $0.45 in 
2023 to $0.64 in 2024—a 42% year-over-year increase in net income after taxes. Deposits grew 
by 13.8% during the year, and we remain well-capitalized under regulatory guidelines. These 
milestones refl ect our ongoing commitment to sound fi nancial management and delivering 
sustained value to our shareholders.

In addition to our fi nancial success, we made signifi cant strides in marketing and brand recognition 
throughout the year. Notably, we secured naming rights for the building housing our New Lenox 
branch, placing the Town Center Bank name prominently at the high-tra�  c Lincoln Highway and 
Schoolhouse Road intersection. We ran multi-channel campaigns including cable TV, Google 
display ads, and Facebook advertising. These e� orts generated over 940,000 targeted monthly 
impressions in our core market, reinforcing our position as a trustworthy community bank.

We invite you to review the enclosed proxy materials and submit your vote on the matters at hand at 
TownCenterBank.com/ShareholderMeeting. 

The proposed Equity Incentive Compensation Plan is designed to promote shareholder value by 
aligning employee incentives with Town Center Bank’s long-term success. The plan will employ 
Bank shares to attract, retain, and motivate key individuals, and there are currently no outstanding 
options or prior incentive plans in place. Shareholder approval is requested to allow for favorable 
tax treatment under the Internal Revenue Code for participants granted incentives through this 
plan. Shareholders will also be asked to elect a new director and select the Bank’s auditing fi rm.

If you would like to learn more about Town Center Bank’s positive recent performance 
and its future direction, please refer to our online 2024 Annual Report via the QR 
Code on this page or at TownCenterBank.com/ShareholderMeeting. Your continued 
engagement and support are greatly appreciated and are vital to our shared success.

Sincerely,

Dr. Paul Chemello Daniel Regan
Chairman President
 Vice Chairman
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EXPANDING OUR REACH: 2024 Marketing Highlights

MOVE CURSOR OVER IMAGE AND CLICK FOR VIDEO TO BEGIN

In 2024, Town Center Bank made strategic investments in marketing aimed at strengthening its brand presence and 
deepening its connection with the communities it serves. From enhanced visibility at a key intersection to a robust 
multimedia campaign, the Bank has taken thoughtful steps to reinforce its identity as a trusted, locally focused  
financial institution.

One of the year’s most visible achievements was securing the naming rights for the building that houses the Bank’s  
New Lenox branch. Located at the highly trafficked corner of Lincoln Highway and Schoolhouse Road, the newly branded 
building now prominently features the Town Center Bank name. This investment offers not only daily brand exposure to 
thousands of drivers and pedestrians but also affirms the Bank’s commitment to being a long-standing presence in the  
heart of the community.

Town Center Bank’s new brand standards ensure a consistent and professional appearance across all communications— 
from advertisements and signage to digital messaging. Consistency in brand presentation fosters trust, reinforces credibility, 
and supports long-term customer loyalty in a competitive financial marketplace.

To expand its reach further, the Bank 
launched a cable television campaign 
featuring spots on all of the most 
popular cable networks targeting its 
core market of Frankfort, Mokena, 
New Lenox, and Manhattan. These 
campaigns are designed not only to 
build awareness but also to reinforce 
Town Center Bank’s identity as a 
community-centric bank committed to 
personal service. Each four-week run 
of the campaign generates more than 
200,000 impressions, making television 
an effective channel for deepening  
brand recognition.

The Bank also embraced digital strategies with the launch of a display advertising initiative across both the Google platform 
and Facebook. The Google campaign delivers more than 600,000 monthly impressions by serving ads on a broad network 
of websites while using geo-targeting to stay focused on the core market. Meanwhile, the Facebook campaign adds another 
142,000 monthly impressions by placing visually engaging ads directly into the news feeds of local users.

Combined, these efforts position Town Center Bank for continued growth by spotlighting its niche as a community-focused 
financial partner. With a strong foundation in place, the Bank is well-prepared to build on these successes in the years to come.
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